
How to Fight
Drug Abuse
Through
Legislation

By DeWitt S. Williams

f  
n  the 1960s and 1970s numerous

I  young people were draf ted to
fight in the unpopular Vietnam
war. Many Americans believed
that if l8-year-olds were old
enough to fight, they ought to be
old enough to vote. Subsequently,
the 26th Amendmenr of the U.S.
Constitution was enacted, exten-
ding voting rights in Federal elec-
tions to lS-year-olds. With voting
rights in hand, young people also
sought to participate in other
traditionally adult prerogatives-
drafting wil ls, signing contracts,
getting married, holding public
office, and drinking alcohol.

Arguments for the latter priv-
i lege asserted that many young
people already drank before the
age of 21, and dropping the legal
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age to 18 would s imply legal ize
something they were already do-
i ng .  L i t t l e  a t t en r i on  was  g i ven  to
other, more dangerous results that
might ensue from reduction of the
drinking age.

Paying the Piper

Dr.  Richard Douglass,  of  the
Highway Safety Research Institute
of the University of Michigan,
analyzed more than 9 mill ion traf-
fic crashes. He noticed some
shocking differences between those
states that had maintained the
2l-year drinking age and those
that had not. His conclusion, "We

must all face the painful truth that
these laws resulted in injuries and
death among some of our young
people. It is a dangerous fantasy to
pretend that  rhere was no p iper  to
pay when we gave l8-year-olds the
r ight  to  dr ink."

The increasing highway carnage
ultimately caused cit izens in a

number of  s tares to lobby against
youthfu l  dr ink in-e.  In  1978 Mich-
igan ra ised i ts  dr ink ing age f rom l8
Lo 21, and several other states
fo l lowed.  However,  to  c i rcumvent
the law, many l8- to 2O-year-olds
would dr ive to neighbor ing states
to purchase beer, then drive back
drunk to their own state, often
having accidents on the way. After
looking at the evidence, James
Florio, a Democratic Congressman
from New Jersey, took the lead in
introducing a national drinking
law. His research showed that
although teenagers make up l0
percent of the nation's drivers,
they are responsible for 2l percent
of its alcohol-related fatalit ies.
Estimates predicted that raising the
minimum drinking age to 2l would
save 1,275 lives per year, and pre-
vent many times that number of
inj ury-related accidents.

Congress finally recognized the
scope of the problem and passed
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legislation. As of October 1, 1986,
any state that allows young people
under 21 years of age to purchase
beer, wine, or disti l led spirits wil l
lose 5 percent of its Federal high-
way funding, with the amount of
funding lost increasing to l0 per-
cent in 1987. (Apparently members
of Congress believe that states
would not raise the drinking age to
save lives, but might do so to save
dollars.) Thirty-one states have
thus far complied.

In the past, laws have frequently
made a distinction between so-
called hard l iquor and lighter
spirits, allowing young people to
buy beer and wine. Society has also
participated in this conspiracy by
portraying wine as a food rather
than an alcoholic beverage, and
beer as the working man's drink, a
beverage no more worthy of addi-
tional taxation or legislation than
coffee. The new drinking-age legis-
lation wil l help people realize that 1
alcohol is alcohol in whatever form
i t  is  so ld.

Other Alcohol-related Legislation

Another  source of  h ighway
mayhem is the "happy hour,"
when cut-rate prices are often
charged for l iquor at bars and
taverns. This problem has been
brought to the attention of legis-
lators in several states and prov-
inces, where laws have been passed
banning the practice. In addition,
a number of areas have enacted
statutes making bars and private
hosts legally responsible for serv-
ing drinks to obviously inebriated
guests, and then allowing them to
dr ive.

Laws and Love

Clearly, action needs to be taken
to curb the use and abuse of alco-
hol, since it is the number one drug
of choice for young people, it is
widely avai lable,  and i rs  use is  con-
doned by society. The effects of

alcohol are appall ing. It is esti-
mated that 13 mill ion Americans
(including 3 mill ion teenagers)
either abuse alcohol or are alco-
holics. Alcohol is involved in more
than 65 percent of the nation's
homicides, 35 percent of its rapes,
up to 40 percent of its assaults, and
30 percent of its suicides. Thirty
percent of high-school seniors get
drunk once a week.  One out  of
every three drinkers becomes an
alcoholic. In the United States,
drunk driving is the leading cause
of death among those aged 16 to
a A

If we truly love our children, we
will work to pass laws that protect
them. Home and school organiza-
tions and student groups can lobby
for laws that prohibit advertis-
ing that glamorizes smoking and
drinking. Research indicates that
young people are greatly influ-
enced by alcohol ads featuring
celebr i t ies or  dr inkers leading
happy and exciting l ives. To
counter such advertising, schools
and communities can request, and
even demand, equal t ime for
health messages against alcohol,
and join forces with organizations
promoting anti-alcohol legislation.

Misleading Advertising

Radio and te lev is ion com-
mercials give the impression that
alcohol is associated with sophis-
tication, sports, accomplishments,
and success, while exactly the op-
posite is usually true. Therefore,
the commercials are deceptive, and
deceptive advertising is i l legal.

The  l i quo r  i ndus t r y  says ,
"Everything we've been abie to
find so far indicates that exposure
to alcohol advertising is not related
to abuse, and it may not even be
related to consumption. " Such
companies contend that they sim-
ply aim to get drinkers to change
brands, not to attract new cus-
tomers. Nonsense!

Last year, beer and wine makers
spent $900 mill ion on radio and
television ads promoting drinking
as part of the "good life," money
which really came out of your
pocket and mine, since the com-
panies could deduct advertising as
a business expense on their taxes.

Education and Legislation
Go Hand in Hand

Schoo l  and  pa ren t  g roups
should promote legislation to exact
an  exc i se  t ax  on  c iga re t t es .
Research shows that for each l0
percent increase in price there is a
14 percent decrease in consump-
tion among youth. The Coalit ion
on Smoking OR Health and its
members wil l seek a doubling of
the present excise tax level, from
16 to 32 cents per package.

Until October of this year, fed-
eral alcohol taxes had remained
constant  s ince 1951.  Consider ing
the effects of inflation. this was
equivalent to subsidizing the l iquor
industry. If alcohol taxes had kept
pace with inflation, the Federal
Government would have been $77
bi l l ion r icher  by 1981.  Taxes on
alcohol and tobacco are sources of
potential income that should be
brought to the attention of deficit-
conscious leeislators.

Additional activit ies that can
help curb alcohol-related tragedies
are lobbying for health warnings
on liquor containers and strength-
ening and refining drunk-driving
laws. In 1983, Utah passed a law
requiring immediate revocation of
a driver's l icense upon arrest for
drunk driving. Laws that require a
stiff penalty for driving after sus-
pension of a l icense would also be
helpful in preventing the rising
incidence of alcohol-related acci-
dents and deaths on our highways.

Will iam Plymat, one of the sup-
porters of the Iaw in Utah, sug-
gests, "Make it so costly to get the
license back that drivers won't risk

VOL. 48, NO. 2, DECEMBER, I985.JANUARY, 1986



i ts loss again. Drivers must know
that the new laws wil l work."
Revenues from fines can be put
into an account that wil l be used to
reinforce the provisions of the law
or to educate drivers about the
dangers of  drunk dr iv ing.

A number of local and national
groups such as MADD (Mothers
Against Drunk Driving) are ac-
tively seeking to obtain stiffer pen-
alties against drunk driving and to
enlighten the public regarding lax-
ity in enforcement by police offi-
cers and cour t  systems.

Warning Labels for
Cigarettes

A good example of legislation
that helps educate the public about
the health risks of chemical abuse
is the Comprehensive Smoking
Educat ion Act  of  1984,  which re-
quires four rotating warning labels
to be placed on cigarette packages
beginning in October, 1985. These
labels warn that the Surgeon Gen-
eral has determined that smoking
causes lung cancer, heart disease.
emphysema, and may result in
pregnancy complications including
fetal injury, premature birth, ancl
low birth weight. They also warn
of the presence of carbon monox-
ide in cigarette smoke and advise
that quitt ing smoking greatly re-
duces ser ious r isks to the smoker 's
heal th.

Smoking causes the death of
more than 350,000 Americans an-
nually, and costs the country some
$65 bil l ion a year due ro disease
and lost productivity-more than
$2 for every pack of cigarettes con-
sumed. An additional indication of
the need to educate people regard-
ing the dangers of cigarette smok-
ing can be seen when one considers
the huge amount of money spent
each year by tobacco companies to
promote their products. Of the
nine largest  adver t isers in  maga-
z ines in  1983 in the U.S. .  four  were

cigarette companies, including the
top two. Of the ten leading out-
door advertisers in the U.S. in the
same year, f ive were cigarette com-
panies, whose products were seen
on almost half of all bil lboards in
the United States.

Product placement, which clev-
erly includes cigarette packages
and logos in feature movies and
sports presentations on television,
has recent ly  become more promi-
nent. The movie Superman II (now
seen by young audiences on televi-
sion), prominently displayed more
than a dozen promotions of Marl-
boro packages and logos such as
the smoking of Marlboro ciga-
rettes by Lois Lane and Super-
man's crashing through a delivery
truck that contained an enormous
Marlboro logo on either side.

Cigarette companies also pro-
mote their products to young peo-
ple by offering free packages of
cigarettes to passersby on city
street corners, often adjacent to
rock concerts that are especially
attractive to teenagers, as well
as through the mail to anyone
requesting a sample.

An "Open Debate"

I n  J a n u a r y , 1 9 8 3 ,  R .  J .  R e y -
nolds Tobacco Company began a
$7 mill ion corporate advertising
campaign call ing for an "open

debate about  smoking.  "  The
advertisements attempted to con-
vince the public that the relation-
ship between smoking, disease,
and death was sti l l  unproven, an
assertion rejected by every credible
scientif ic organization that has
examined the issue.

A few months ago, Reynolds ran
a full-page ad in the Washington
Post disputing the l ink between
smoking and heart disease. As part
of this campaign, R. J. Reynolds
has also placed ads in youth-
oriented magazines such as Seven-
teen, staling that teenagers, who

want most desperately to be seen as
adults, should not smoke because
smoking is "an adult habit" and
because it is "controversial," but
deleting any mention of possible
health hazards.

Chewing Tobacco

Adve r t i s i ng  o f  "  smoke less
tobacco" on television has never
been prohibited in the United
States. Celebrit ies, often profes-
sional athletes, are used to pro-
mote the product. The ads appear
to be targeted toward young
persons. Joe Namath, Catfish
H u n t e r ,  C a r l t o n  F i s k ,  T o m
Seaver, Earl Campbell, Terry
Bradshaw, Bobby Mercer, Shep
Messing, Ralph Houk, Walt Gar-
rison, George Brett, and Sparky
Lyle, among others, have appeared
in advertising for smokeless to-
bacco.

Despite the mounting scientif ic
evidence regarding mouth and
throat cancer, receding gums, and
high levels of nicotine in the blood
of those who use chewing tobacco
and snuff, ads for these products
contain no health warnings. In
fact, one ad campaign with a
budget of $30 mill ion produced for
the United States Tobacco Com-
pany to promote "Skoal  Bandi ts"
was aired in conjunction with the
1984 Summer Olympics and used
the slogan, "Take the pouch in-
stead of a puff," falsely implying
that smokeless tobaccos are a safe
alternative to cigarettes. Those
interested in  youth and our
nation's future must see that laws
are passed to eliminate these and
other  abuses in  adver t is ing.

Working for Changes in Alcohol
and Tobacco Laws

The responsibil i ty of parents
and educators in combating these
evils was succinctly stated by Mrs.
White in cit ing the importance of

(To page 35)
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Influencing Legislation
(Continued frlm psge 24)

cit izen involvement in temperance
laws.

There can never be a r ight  state of  society
whi le these evi ls  exist .  Ancl  no real  reform
wi l l  be ef fected unt i l  /he /nw shal l  c lose up
l iquor saloons,  not  only on Sunday,  but  on
al l  days of  the week.  The c losing of  these
saloons would promote publ ic  order and
donrcst ic  happiness.-T"ernperance,  p.
208.  *

The honor of  Cod, the stabi l i ty  of  the na
t ion,  the wel l -being of  the community,  of
the home, and of  thc indiv idual ,  demand
that  every possib le ef for t  be made in arous-
ing the people to the evi l  of  intemperance.
Soon we shal l  see the resul t  of  th is terr ib le
evi l  as we do not  see i t  now. Who wi l l  put
for th a determined ef for t  to stay the work
o f d e s t r u c t i o n ? . . .

Let  the voice of  the nat ion demand of  i ls
lawmakers that  a stop be put  to th is in-
famous traffic.-The Ministry of Healing,
p . 3 4 6 . i

* l ta l ics suppl ied.

We should not  work sole ly for  our own
people,  but  should bestow labor a lso upon
noble minds outs ide of  our ranks.  We
should be at the head in the temperance
I ef orm.- Te m pe ra nce, p. 220.

In other churches there are Chr ist ians
who are standing in defense of  the pr in-

c ip les of  temperance.  We should seek to
come near to those workers and make a way
for  them to stand shoulder to shoulder wi th
us.  We should cal l  upon great  and good
men to second our ef for ts to save that
which is losl.*Teslimonies for the Church,
v o l .  6 .  o .  l l 0 .

Reaching Legislators With
Your Concerns

Letters to legislators and con-
cerned groups are read with great

i n te res t .  Such  co r respondence
greatly influences the votes of con-
gressmen and state representat ives.
Letters from children and young
people are very effective in shaping
the opinions of lawmakers regard-
ing healthful l iving. Here are a few
principles to keep in mind when
you and your students write to
such people:

l .  Wr i te in  your  own words.
2.  Be br ief .
3. Give your reasons for taking

a  s tand  on  the  toD ic  vou  a re
writing about.

4.  Ask for  a response.
5.  Be k ind and cour teous.
6. Use the facts and be accu-

rate.
7. Write a letter of thanks if

you get a response.
Don' t  wr i te  on every issue.
Keep copies of your letters.
Keep informed on legislative
issues.  Be extremely v ig i -
lant .

Remember, your efforts to
obtain good laws and ban com-
mercial advertisements for health-
destroying substances demonstrate
love in action. tr

Caffeine-A Drug of
Educational Concern
(Continued from psge 2l)

creation of a false energy, and its
anxiety-producing properties are
significant hazards. Its practical

effects on test performance should
particularly be noted. Students
should realize that using caffeine
may prevent them from achieving
the academic success that they
seek.

Students who are high
on coffeine ore .

likely to be disruptive,
belligerent, and less

receptive to instruction.

In  c los ing,  El len Whi te 's  counsel
is inspired wisdom for us today:
"Tea is  poisonous to the system.
Chr is t ians should le t  i t  a lone." ' '

"Coffee is a hurtful indulgence.
It temporarily excites the mind,
. . . but the aftereffect is exhaus-
t ion,  prostrat ion,  para lys is  of
the mental, moral, and physical
powers. " r  l tr
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NOTE
Because of space limitations, this article has dealt primarily with

alcohol and tobacco. However, many opportunities can be found to

influence legislation dealing with the manufacture and distribution of

both legal and il l icit drugs, such as tranquil izers, amphetamines, mari-
juana, hallucinogens, cocaine, and heroin.
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